PRODUCT SPOTLIGHT

HIGH ON HYGIENE

AESTHETICS AND QUALITY PRODUCTS THAT FUNCTION
SANS TOUCH ARE POPULAR IN BATHROOMS TODAY

BY ARUNA RATHOD
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ARCHITECT and BNTERIORS PJDIA, | JUME 2017



2, “Lightness and slrenglh
ara puinciphes that inspired

Graft s Sania collection

4. Continuows aleminiem
Frama in locgeer haish

maitks Keuin §-Sne mamas

4, GeoMl Fimezrn fouce! and

il ndd o bsuch of alegan

ARCHITECT qnd INTERIORS INDAA | JUNE 2017 | ww

shower elements on the wall, nob b confuse the user, simplify
shiowering and bring everything at one place,” says Anitha
Sharma, general manager - Marketing, Hansgrobe,

Atul Sanghvi, executive director, Cera, oo, believes in ' Less
is more’, “Our designers have been able to provide morne user
area within the same space,” he points out

Customers are now focusing on contempaorary styles, As
a result of this, the outlook automatically favours intema-
tional styles and designs. Jurgen Wolf, MD of Hafele India,
naotes, “The overall home interions market has undergone a
massive change in the last decade. Today, customers set aside
a sizeable budget for home improvement, and kitchens and
beathorosoms are biting into s chunk of this budpget.” Customers
are willing to pay a premium as long as their investment in
international brands ks reaping conseguent benedils,

Digital and sensory technology take precedence in
the consunter’s mind, and there is a tremendous rac-
tion witnessed for products that offer 100% contral ta the
users in their bathing experience. Renu Misra, managing
director, Grohe India, believes, "Touchless controls, digital
and intuitive operations, and water-saving technologies
and Attings promote reduced space utilisation. Touchless
faucets ensure supply of water only when needed, and also
enable pre-sefting of optimal water temperature; whereas
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1.1i].-,||.|| favceta, which moderate waler 4'|.1|'I|'|'|1|'|’IF'I!!'|.1:'|. CEsL e
satisfying and voluminous fAow without making any com-
promises.” These crucial points are an investment towards
one's personal well-being, transforming daily rowutine inlo a
sensational experience,

The concept of luxury has shifted towards creating whole-
s experienoes for oneself, spending time proeciously,
making life easier, and enhancing the quality of everyday
life. Sandeep Shukla, head - Marketing and Commumnication,
Jagquiar Group, says, “With changing trends, pabrons are foous-
i on redefining'redesigning bathrooms as a wellivess space
and are spending more time there = not merely for hygiene
reascns; but to relax and gel a sense of well-being,™

Chirag Parckh, chairman and MD at Sternhagen, observes
that, besides the recent rends in energy saving, there is a
1'||H]'||.'|' lowciis on aesthelics and wellness, “In line wilth this
increase in awareness, brands have come up with highly
functional products - for example, in-built hygiene or anti-
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bacterial armours, without sacrificing the beauty of the enad
product, Innovations lie at the core of the engineering and
i the makerials, to msure the |l.|r'.1'||.'hl standards of comfon,
hygiene and convenience.” Technology enhanced products,
such as infrared lighting in showerheads, can kill bacteria in

the water and are very much in demand these days.

EMERGY SAVING TECHNOLOGY

While beauty and style is important, it has become impera
tive to use walersaving products thal reduce wastage by

up o 530%, Products have to be efficient over a longer period
without putting pressure on the resources, thus making them
sustainable over a et sl of Hime, Kher |~I1'\.|'n'|'=.._ “There is o
point in installing an eco-product which, over a period, takes
mre wabter or energy b malntain or even run” Keuco brings
in the concept of efficiency across all the segments where
sustainability is an issue, “Our products = be it fitings, acces-
sores, Bathroom fumiture or I||~_hr mirrors = havie a lholistic
approach owards sustainability from the material stand point
and also from the maintenance stand point, Our fitings offer
lessier flow rate, and we can always custoomise a flow rate for

a hotel project based on the sustainability and water-saving
goals,” adds Kher.

Reduc il'l_“ waler runlpnnl |5 b DI E MCCCssary or waler
conservation. At Hansgrohe, the methods deployed and
the products designed revolve around this centeal idea in
tandem I.'-'i||'ll'11l.'T:|:'I. and environmental conservation. “Chr
customers always prefer EcoSmarl version of Hansgrohe
,,1!1\' .l‘||'\.lir I_"‘|'D,1L‘I'L|l, (1.9 I_I,I:"HI1'|\1T| 'I"‘l'l,1l,‘ill,'|‘1 muninmkaIn a maniEmum
flow rate at varying line pressures without hampering the
water pleasure, We offer our users bath fittings with Cool
Start technology, (which) automatically realises when the
user needs cold water, and never starts heating the water at

that time,” savs Sharma

Cralt provides several faucets with water-saving aerator
solutions Hke Solar and Targa. The Solar collection aserator, for
example, can reduce the water flow from 11-7 litres per min

ube, with a considerable energy saving. Graff is also compliant

with LEEL |I4'.u|1"r~.||||-||1 Enmnvironmental and !'|||'r‘!'|\ ‘:‘I"\i'!‘nl
¥

i building rating system.

!

laquar's eco-friendly design ethos conserves water, and
the incredibly superior water-saving advantage can be
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shiower or a bathroom mixer, and control the different shower

mades. Select b8 smart, as it s casy o use and understand and
involves wero use of electricity,” says Sharma.,

Inrovations al Stembagen mainly e at the engineering
bevel, using advanced materials and machinery to enhance
the properties of the finished product. Parekh informs, “We
alse kevp a strong focus on energy saving and hygiene, with
water-saving Ws, casily removable seat covers to enable
wcasy Cleandng (which are made of Duroplast, a non-porous
material that looks and feels like ceramic and keeps a stable
temperature as well as highest levels of hygiene), and LIV
lights in showerheads to kill bactera in the water.”

CONTEMPORARY IS COMFORT
“Deelivering comfortable products is a matter of ergonomics,
understanding movements within the bath space,” says Kher,
Contemporary bathrooms combine efficiency with opulenee
with the right balance of elegant design and lechnological
prowess, From creating energising and Invigorating shower
experiences to beautiful basing and faucets, these bathrooms
have the minubest detail in place o ensune a positive and
comfortable experience.

From the bath fittings o the accessonies, all need o offer
great ergomomics for a comfortable, hasske-free everyday
use. “The light mirror has to be at the comect height, with a
b et
betwern cold o warm hights. Bathroom fumiture and storages
have bo be at the rght helght to pedform efficlently as per the
uiser's nieeds and wanks,” explains Kher, All acoessories, from
shivwier seats, grab bars, support rails to shower curtains, must
be designed ergonomically, he advises, otherwise they will

s Phad e oser cloes not fod it difficult o swilch

have a negative effect on the psyche of the wser,

A simple way to make a bathroom comfortate is bo inbe-
grate a seating area so you can take a break during a shower
or rinse off body scrubs in comifort, suggests Misra. Croate a
relaxation zone that features a day bed or a bench = a place to
spend a few minutes relaxing after your home spa experience.
As for engonomics, Misra believes that it s the water-saving
technologies and sustainable practices that make a bathroom
ergonomic. “Crohe's TurbaStal technology delivers water
at the desired temperaturne within a fraction of a second and
keeps it constant throughout the usage,” she mentions.,

Expoctation of colour schemes and lighting in bath fittings
is becoming a driving point for most companies bo reengineer
their product range, Wolf observes. *Along with ensuring
appropriate lighting for the bathrooms, other combort fctons
for cusbomers are having a designated shower enclosure along
with an efficient shower partition system,” he adds. Hifele's
v Hydro B0 Glass Sliding System for shower cubicles is a

Lreil (O

NEW ON THE BLOCK

Kewco hos wpdated its most swecessful bathroom wncept Flon,
with mora than 800 articles in thras diffarent hnishas, mnsishing of
occassories, batheoom furniture, bathroam ftings, light mirrors,
erystol mierors and core prodicts. Tha prodwd packoge is not onky
besed on spatial rrqumnﬂm hul the Frudtnnn thoase the
Bﬂﬂ‘l .I.qul LA '.hwnr i'f!llm piu‘ﬂdul!ﬂ lighting
chromatherapy technobagy and the possibility to listen fo music
amd walch videos. All these functions com be contrelled from o
woll-maunted touch pad with o simple ond infuifive interfoce. The
mulsi-media comtents can be lphuinf H‘lmuﬂ the pmvldtd (11 puﬂ.

ronge ﬁ'IH The Fﬂlrh llulh-:hun Part uf!hn lullrl:rtun 1he .Iu:-u
suries hos minimam fouch points and coms boaded with smart
faotures like soft dose mechonism, user dofined amergy soving
mode, sonilises bo ansure hyglome, deodiser, fully-coniralled remate
tontial and mare.

Grohe Ecoloy technology helps in soving up to 8% in waler
consumphion, omd i built in most of the showers amd bathroam
hittings. The Grohe CoalTowch technodogy ensures that the entire
owher surfoce meves excoeds the proforred shower femperobure. The
Groa F-digital Dalixe is o completely naw shawar contepl, which
delivers o unigue sensory experiende,

Juguar Wydrolite LED Overhead Showor chonges its colow
with chonges in temperature, while the Artize Shewarironic iV - on
infelligent waler mixer sysiem - mainfaing the woler lemporature
anil flow rate during showering, bagear is olse offering o new
sull-cloaning showar that salvas the prablem of unsatiskying water
sprary and wnhenlthy germs on the showerheod. Than thare s the
Joquor iFlwsh, o simpler omd smorter fushing mechanism that con
bwe installed diroctly in the pipeling ond hos multiple sesthatic ond
de sagn advanioges.

Mitifele recontly infroduced Aqua Trands' bathroam feutets
thot banst of low operafional noise level and o flowless woter flow
quality even under diffcult fow conditions, They are integrated with
o Water Sense Technology which helps sowve 3% mora waber, This
range consists of six seried of designer fawcats: Style, Stark, Groove,
Lure, Shlf and Mogic.

Sternhogen's unveidad hive dishnd Artishe Bothroom Siites.
The Pant Swite unites pentagen ond hoxagen shapes in on sensorial
paftarn, while the textured Ddine Suite callection capiures notural
shapas thof era @ rasull of waber or wind force, ond laok like they
are lifted straight from the scean fioor or @ sond-swept desert. The
starred Kristoll Siite minics the wniqueness of nafure, refrocting

o light fram claan-cut cryshalling surfocos with no two pisoes alika, ;
The Golden Cut Suite celwbrotes the complexity yet simplaty of
geomeiry and the Seerose Swile ambodies the softngss ond elogance
of Bawar patals.

contemporary sliding mechanism combamed with a soft-brake
feature, Besides providing a pleasing soft closing, this feature
also enhances safety, preventing fingers from being trapped
as the door closes. IE also protects the glass door iself from
impact damage.

The biggest comifort factor in bathrooms s choace. And
the highest lusury is when choice is made sasy by providing
seamless designs through bathroom suites, which instantly
make tha space kook unified and pleasant

Ergonomics, convenience and user riendliness are al the
core of good design, Bathroom design should maintain the
balanee between beauty and ease of function,
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experienoed in most of their products, In addition, Jaguar’s
eo-frendly and pllll.'.*. on=Iree | zero wastage ) manulacturng
plants promaote a conscious and responsible usage of waler
Plaimtai g efficient Coreen standards is a pricrity for most
manufactures lately. Parekh states, "We comply with sonwe of

the strictest intermational and European standards o reduc

cnemgy consumption when producing our |_l-||-.|||.l--_ and focus

O CTeabaneE & isuaally st k1T bathmooms whidch will resigt the

bt of b with an |'||||'-||.| g on durability and hy e
Understandi |;,'_f_|||' wredls of customiers, Hisleks has a range

of bathroom fittings with advanoed water-saving fechnplo

ries wilthoul ansy COMPromise on the actual functionaliby of

JUMNE 20T

the product. "Our products have integrated fow limiters and

wrakors @ with control cartridges, that enable us bo saw

waler consumpton b 25"% tov 0% off mormal use,”™ savs Waoll

SMART FITTINGS — MNEED OF THE HOUR

Cabodbally, consumers are moving owards the trend of Smart
livimg im order l.ll.'un.1l-| b sustainable Hiestvle. Effectively, th
Smart Bathroomm market in India is N tisd o grrow f.-g'-ln'!".

15 it offers increased functionality with optimal integrated so

lutions, Somany states, “Somany Ceramics reoently launct

i, 1he French Collacton. The

ey
tar of this collection is the Ace series, which is designed o

ersure minimum touch paints and enhance averall comfiort.”

SManufacturers also want o ensure that the lechnoblogy em

ploved is familiar and doesn't requine any special kr

e and tablet integration is considered

which ks why amar

imiporrtant "Shower bodic |||'~|.| 5, PoF i x.|||||'-||-. albow condnol of
sevieral multimedia and waler funclions with a -|III|'|I.' towsch.
Thee final user can bemefit from a technology whilch |s very

hietics, Watch

user-friendly and satisfying in berms of as

videos, listen o music and empoy the different shades of colour

|1;.;||I||||'_ all controlled I||||'\-||-.;|1 a toweh screen,” =avs Tavaling

T B TR TORTTaI T COAS TR RERT LATTLaeT =
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tance of “value’ over price, says Wolf, “Value entails many

things = it includes |I,'|-\.||'|| cuality e widuct, v Juse hanction

| tiny service. For

micest i portant]y, prompt

this value |'-.|\|-..||;|,-_ a custormer 1% willing bo invest more ina

|~|.-.I|||1 box bae ablie o oy I.||l;.;|-| bienashits: and in such cases,

iy takes a back seal,” he explams, There s also a growing
demand for good designs that carry the right functionality
There is an obwvious expectation that the installed products
shortild b user-friendly and not |-.-"|'+l||-. ated 0 usage

I IuIII"'\-|:1|"'IIl'.‘- I”III'_ I-I\|III_I'_ i ||III |i' L1419 -'\II oA tion 1= inke

grabed ko the pn il “"We came up wiath the imnovative
Select techmlogy, a i'||I|'|'I miwhanical techmel By that |'1'||'-.
users operate bathroom hiftings at the press of a button. Push

o b om andd off a

ing the smart Select button is all it takes
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EXPERTS FROM THE BATHROOM SEGMENT SHARE THEIR
VIEWS ON THE LATEST TRENDS AND INNOVATIONS

Is there a trend towards solid colours for tiles and other
large surfaces in contempaorary bathrooms?
Rahiil Kher: Yes, the trend has been towards more clear and
solid colowrs, and Black and solid greys in bigpger formats
are making a huge comeback; and this will stay within the
bath space for the next 3-4 years. We are also withessing a
ahiaft towards more combinations of solid colours and black,
Anthracite, Titanium and truffle; while is coming back in a
bl way, as interior designers are trying to bring back drama
inte the bathrooms

Abhishek Somany: Fattermed amd geometric tiles have be-
CORe 1""'.!5'-""- F""F""""" Thiz vear, these tles will find a }'.l,lw'
market while simple, Himeless tiles will be laid in unusual
pattems in order 1o create an enduring appeal. Solid colours
have always had a special appeal and never seem to go out
of fashion or demand, In fact, with the latest technology

available to make tiles that mimic natural materials, the solid

u-l-slu"- are coming up very strongly

pitla Tavolind: In the bathroom Axbures seclor, oo

I|-|||' has been trendy for a few years, Graff offers some of its
contemporary collections in two distinctive Black and white
finkshes. The two finkshes are obtained through a powder
Coating process, that makes F1||N||.|L'|-- resistant to scratches

chipping, abrasions, corrosion, fading and other wear issues

Whibe white is imeless and relaxing to the mind, the bath

rooms of the present need a colour punch that also gives a

ARCHITECT uincl INTERIORS MDA, | JUME 2017 | vwrsaichitectandinten

PANEL OF EXPERTS

Rahul Kher, coumbry munugul Indiam Subiantinenl, Keuco

Emunuulu Tmlu-llr.l duafrur nf‘mlas E'urupe l.‘uulf

Sund“p Shuliln hnm.‘r Morke hng i (nrnurummhun
Jaquar Graup

Renu Misra, M, Grahe India

Atu| Sanghvi, exertive diraclor, Cera

Chirag Parekh, thairman ond MO, Stershagen
Jurgen Walf, MD, Hafale India

clean and fresh look. Also preferred are the solid colours that
reflect light so that the bathroom doesn't have a dull appear
ance, Many customers are adapting to using materials like
plass, which give a spacious and clear look. However, using
vibranl colours is el a choboe of the masses,

Sandeep Shukla: Consumers are looking at clean and
eleggant products with straight lines and curves, People are
miuw |||J: Liviy .\n|-- ".ll]'ll"ll"'_ [ !I,'|I|||,'r |'||'|l_‘| |,-.|r'|l,|,'|1'||'|1r.|'.1. l,ll,"-|L'||'l'\-
= hence products with cleaner lines and a more minimalist
modern vibe are preferned

Atul Sanghvi: With technology in tiles = especially digital
printing, wheih has matured over a period of time in India

the aptions i colours, 'I"'"'H“"‘ and 51.1I1;'|'1-\ have nio limits
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and the customoer p-r{'h,'rl'u-. it b 1s € ||..|||.|_"i|1g.
Chirag Parekh: What we've seen in recent years is not so
msch o trend towards specific colowrs, bub a definite trend
towarnds imnovative textures = from 30 tiles such as our
Kristall design in Sanl-Quartz (a German engineensd mate-
rial ereated from Chuarte) to bold colours, soft fintshes such
as velvel, of innovalive uses of concrete, steel and marble,
Jurgen Walf: The trend of using solid colours has been
om a decline for some time now, and the colowrs currently
popular among designers are plain and simple colours

prl,'h.-rnl;'ilv 1] I.;lrFI.' alabs

How do you create a home spa=like ambience within a
contempaorary bathroom?
K

like concept. Keuco products always serve a dual purpose

r: Focus on well-being and wellness o design a spa-

of being useful as well as bringing happiness to everyday
life = simply by being beautiful, interesting of just so com
pletely functional that it feels as if they are organic rather
than designed by man, And it is this organic approach to
design that we can deliver with the complete Edition 400
furnishing concept
Somany: The visual and sensory appeal of a bathroom

are the key elements used (o create a spa-like setting, Most
spas focus on oreating spaces with minimalistic design and

increased functionality. This is also the hallmark of contem

e e BT it or S Coen

[Marary Bathrooms, Install dimimer ||p;'|1| controls, as they
help to set the mood right for different times; most spas have
mith to the space.

wooden looring as it provides natural w

Since wooden H|u1r||||1|~. I"H:h maintenance and not envirmn
ek £ n"|1|.ﬂ_l.. yiou Can use fanix wood tHles that closely 1|.'|l||-
cate its look and feel. Place living plants in your bathroom in
order to give it a fresh, green feel, Installing a bathtub helps

unwind after a long, tiring day at work = provided there is

ul A0 ST

T
design approach, it is now possible o create a spa-like ambi
ence inany bathroom, even in private houses. Graff Wellness

avalini: Thanks o technology and a very open-minded

Program exhibits a full range of high-eod shower products
|-||'F:,'|'11‘1.1 o consumers wiho .'npirr 1o a shower experenoe
that resembles the one enfoyed in a spa, Ametis Ring, for
PRAIm |,'||1". 1sa rILLI1|1 ||.Iru. lllll1 |1.'|I'l'|'|.'|.'|l'l|,'|ll.i h.'.1|,'||r||1;|_'; ran ._1r|d
waterfall effects as well as a fullspectrum LED RGE colour
therapy lighting svstem with six colours, The shivwerhead
main body, completely empty inside, is intermally designed
w0 that the rainfall lows in a I.'H."HI.'I_| .1r'|:|.:|v|,'_. rll.i,'l‘ﬁit'u:q 1,'\.||,t'|_l.'

below the contie of Hhie ring

GANRAYE Lera olTers Wi Tpoals and steam shiwer cu-
bicles to create a personal spa in private bathrooms
Shukla: Extra-large shower offering a stress-busting, reju-
"'"“"l-""H. l.|¢u.1.'|||"<u.l1_. while the F'ilr'\.'.'l'rr'||| v of hsavy L|l'l1p~.
BEFVes BO rg_-ch.\rp;u lhu_' Iirl_'l,! nierves, Dustoimiers |r1uL tar '\.'1_||,+'|
products that provide an experientiol feel o theie home spa
Misra: Grohe faucets and fittings enhance the feeling of
pampering and relaxation ,whereas the steategic placement
of baogy pels that aid In I11.111:]Iu|.|1|1|r'| ol ~||'|.'1I|.'1 lavers of
muscle and connective tissue through pressurised wa-
teer elp create a homae spa. These products will moet only
enhance healing and facilitate better blood circulation, but
also promote relaxation and a sense of relief through the
iri-buailt '1?;|1Iir'.|:| schemes, The under-floor |'|1_'-\.'|I|r'||._'| and &
heated towel rail will ensure comfort when one steps oul of
the shower or the bath in any temperature. Choose a double
vanity unit or an extra-wide basin, so that there's no fighting
over the bathroom mirror in the moming. A free-standing
bathiub in the centre of the room brings focus to the rituals
of bathing. For convenience, introdiice a small side table to
store cleaning essentials. Dedicate as much space as you can
o your shower,
Wl

the beauty of the bathrooms and concocts the perfect atmo

T Hifele's range of Bathroom Lighting helps enhance

sphere for leisure and recreation. Its elegant bathroom lamps
are sealed tight and are suitable for humid enviFonments. All
the lamps come with an I[P (ingress protection) classification
of 11" 44 = which indicates the degree of resistance o water,

moistune as well as dirt. 58
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