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PRODUCT TREND REPORT

Therapeutic
Respite

Deep soaking tubs, jetted tubs, steam and
sauna products provide much-desired wellness
benefits by helping homeowners to relax, heal

and escape the chaos of everyday life.
BY ELIZABETH RICHARDS

ising stress and hectic lifestyles have made creating a relaxing

refuge in the home a high priority in recent years. The bathroom

1% th= ]:-elrl'-eac_'r FI]:I!'-:' by et this respite frorm 3 chaokic warld, and
heat and hydrotherapy products are a critical component to that peacetul,
wellness-focused refuge.

Though showers ave often preferred for the simple task of getting
clean, these other therapeutic products — including jetted tubs, soakers,
sleam amd sauna — are eszential b realing the -:_||'|'|:| relaxalion neCessary
to rest and rejuvenate.

Ball :‘:ill'.allf__l|_ [l'n"\.'1|,|1'||1 r|1'|,'r:-|'|'|r:ruh' strategy and eCommeroe at [0
USA, Inc, in Morrow, GA 2ays thal while the shower culture confinees
to be dominant in the bathroom, the opportunity to decompress and
-:_||:=-:'r'||_l:|'l_l-:' iz alun ||-:'|._-:'|||||||!3 an important part of the EpaCE, “Conrmehi iy
that disconnecting /disengagement trom the digital world around us isn't
as effective in a shower as in baving a nice tub you can get into, relax and
veally let the siress of the day drain away,” he says,

“Relaxation and refuge continue to be drivers for conswmers o seck
oul Bathing — beth hydretherapy and soaking options,” believes Seth
Megahan, Bathing and Showering Product Marketing Director at Eohler
in Kehler, Wi, “Our market insights indicate that nearly half of homeown:
ers wge their newly renovabed m@ster bathrooms to unwind and arowund
two-thirds of those users identify soaking in the bath as a bathroom
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teature that helps with relaxation. We are seeing the average number of
baths per week continuing to increase, with millennials at the helm.”

With the slrong trerd lowards |'I':l!]]||!]'|l.'|!i||l':- a8 g relasation bodal
comes demand for products that address accessibility izswes, allow tor
|1|'r~;||1|:|| r:l:.'ll'. aiffer al |-::||I|'|||[|r|rur:. lonk that g'|'|11||::-|-:'1||-.'r|I:: thu r|'-'|'|'._;'.|
hathroem design and incorperate technology that enhances the experi-
ence for the user. 5o say manufacturers recently surveyed by Kitchen &
Bath Design MNews

ACCESS FOR ALL

An aging demographic brings the need far accesgible products to the
forefromt, particularly as more homeowners choose to ape in place. When
-:]lh:l!_:.'.'.'.r'.l_l th= space, attention to oth current ard futore nesds of those
in the howsehiold is important.

*Accessibility is huge; perhaps the greatest issue in bath and shower
design,” gays Don Clarke, president at Clarke Products, Inc. in Calleywille,
TH. At KBIS 2020, Clarke introduced a new solid surface accessible show-
er and Bath, the Clarke One, which has an ouwtward epening door and
wide enfry with low threshald that allows for the whaole range of hydro-
therapy options,

Megahan zays that gafety iz an absolute must in the bathroom
space. “Bathers need to be able to pet in and out of the tub [safely], =0



understanding the appropriate style, size and installation is key to a great

I‘ |i Il I_' o I_Il_' I i-!_'-r 10, "rl ]I_'r o ]

European stvles are finally being more accepted in Morth America,

mates Erica Moir, v P al J_lr::-|,||,|,|_ La r';'_|, '-.'Ili-.'.irll.'l.'l i||!;: al Jacuzzi, in Chino

Hills, CA, This include

seats and integrated aspects like grakbe

double as a grab, she says. “Thoughtfully o g1 for ;

rn the most subtle and the most accepted by consumers, We
products with st i

tant to consider those who are

concurs James Walsh, wp. of 1

]Till!i Cotmtort amd zatety to F'.II:'-..I'.'II'I-." rl'n.;
noe they need to continue living inde-
2, citing his firm’s tubs with molded neck and arm
ort that help those with limited maobility get in and out of the tub

with ease

CONCERTS, 5 Galenn Sturnp, v.p. of technical sales for Duravit USA in
rJ'|J|II1]'|. G throeom that will i

Daravi s p roducts from comifort- or A Ef'."-‘|.-|||'i.!i|ll tii et

sinks — vet afford the dweller designer bathr

timeless look that will be appropriate for all 5

‘In creatingg a luxurions

n products that capture a
w of life,” he adds.
! ||||_'|| and ensure there

In saunas, it's i|||]1|:-| lant 1o k BEP FOOIS
' saihility, adds John

is hoth a Ic and an upper bench to addre

Gunderson, national sales manager for Amerec in Woodinville, WA,

FREESTAMDING FOCAL POINT
Though she | 7 must, there iz 2Hill demand tor hath
tted tubs, manufacturs tanding tuha,

] in popularity in

tanding tibs are

for more fAexibility in ¢ n, have ing
ind this trend contind Often, these fres
to the bathroom space.
=shan |‘.|i|1|'-_'l hiathinbs timue to .|'||.,' r'I-...;- fastest

ETOWITLg ¢ athing. Primary drivers of this trend are avid bath-

ers ard o complete the design
al their aps
S
tubs, a
into the space.
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Clar srapy tubs continue to tren
are flat

“Duravi

le — no fril ; 1 -ornfartable, « i space to
Sy, “This includes freestanding bathiubs
with tub fillers

bathreom de

that 15 « 3 Tnannkann :Jr'||_| avairlable in fi '::1.1"n||||55_-'| installaton,

PERSOMAL STYLE
A range of products s essential to meet the demands of consumers who
want fo ex 5 their individuality and incorporate products that satisty
their uni recquireTnents

“De n of the hathroom, the ub can either be

ents'] inelivicual = }
hee adds.
Ell'-:ll'll_, Sors 4 Mmove smtion: . cast iron tub
to something that is s ; ] v bransilional in ign. “Ii's a
little bit more dramatic in i : and fecl,” he notes, adding that there!
beeery a small shifi in o il atural colors coming in, The cultured
1 traction, he points out. “There's a trend for
pive that hathroom space a litte bit more of a pop, and not have
y iraditional” he adds.
“"Bathroom s antinue

en The owerall bathe Land real estate given o (the bath as s
a5 the hather's i sired routine.”

“While while 3l ] 2eller amw

1 strong desire in some eowners and their de




to use the bath as a focal point in the s
conversation for bold ¢ ' han : OITLETS
seeking to blend their tul into the overall

1o color match other bathroom hxtures important

CUSTOM FEATURES

The demand for individualized options extends beyond acsthetics to the
the products installed.

ence, home

features and technologies

Criene
Tl I-II
malized bathing experiences that can vary with
m bather to hather”
of jetted
] I Ii:l:I.."'i
air and water through high-pos effect,

while the Air Bath model uses warm air biibbles for a pentler experi-

American Standard .

tub=: Air Bath ; il arg

sth leature -:." e 2K

with options like the Studio % Freestanding Tub, which has a 17
rg -;1._-|_|r_h_'

gn, which makes the ability

In saunas
infrared custom cut rooms. “Pretty much all ¢
packapges are customized to the dimensions of the room that you
trame.” he notes, These can be located in bathrooms, for eas

o ; SETnEnis,
The size of these :
gy selected. “While a traditional sauna can be just about any size, the
commn bined heat saunafintrared rooms need to stay under 425 cubic teet,”
Cunderse

TECHNO AND INNOVATION

roducts are abaont relax: e from the perva-

y in daily life, but that doesn’t mean there aren't impart-
al advances, In thiz case I,|_'|_h|||:-'|||'-l:, =t about screens
inment, but tunctionality and comtort,
ot ommpany s working to enhance the ¢
and inn tion, allow ng
f information the

gained traction, he notes. "[t's T':"-"”‘.- bringing into the space a different

look and fteel, and a echnol Cthat wasn't there before,” he I."-:|1'HIII:~'.
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o introduced a more budget-friendly line
) v a8 many aof the fa e5 o it bt
gtill has that same look and Peel, and that aesthetic, as well as the deep

kiny rience,” he ata

r-bgay lifestvles
rard technaologi Auiys 3 desine ien
o Buhblehd

dire o the us

n add
:|ir11||-:'[
Advan
apree. “Jt
In the |
just

'::'|"|'I - = y wellnese-focuaed e NCEes il'l '..I'Il:'i'l'
homes & adds. “That tre [ I opment of our new

s to ben
waghout [with] quieter jets that also use less
ith a cultural trend toward efficie A 51

: thie hi“;’_'l:':-'| &
e “infra

much iandle. An infrared sauna can ofter the benehts of a sauna
wilthoul the exireme heal,”
Gurde

infrared heat. =
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